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We are proud of our brand, and we need your help to ensure its success. We have established the 
following standards to protect the Mechanical Contractors Association of Kansas City brand, and to 
make sure it is correct and consistent in all applications. 

The rules and guidelines established in this document should be referenced by any person or outside 
vendor who will be directly involved with any communication associated with the MCAKC brand.

For any questions, please contact Marc at mlassalle@mcakc.org

MCAKC BRAND IDENTITY GUIDELINES
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COLOR PALETTE

The core color palette for MCAKC’s brand identity was developed with the colors displayed. Color plays a vital role 
in brand recognition, and it is important that the core colors remain consistent at all times.

PRIMARY PALETTE

RGB | 0.111.179

CMYK | 100.40.0.15 

WEB | #006fb3

PMS | Pantone 300 U

WORKER BLUE

RGB | 65.64.66

CMYK | 0.0.0.90

WEB | #414042

PMS | Pantone Black 3 C

PIPE GRAY CONCRETE GRAY

RGB | 147.149.152

CMYK | 0.0.0.50

WEB | #939597

PMS | Pantone Cool Gray 7 C
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TYPOGRAPHY

TYPOGRAPHY H1

H2

BODY COPY

The typography for MCAKC’s brand identity plays a vital role in brand recognition, and it is important that the core 
typefaces remain consistent at all times.

Tahoma Bold, Font Size:18pt, Leading:17pt, All Caps

Tahoma Bold, Font Size:12pt, Leading:15pt, Title Case

Tahoma Regular, Font Size:10pt, Leading:15pt, Sentence Case

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

HEADER

Header

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Donec congue sit amet dolor at pellentesque. 
Praesent lectus elit, congue non ex a, luctus porta 
elit. Nulla tempor, tellus vel accumsan tristique, 
felis nibh fermentum elit, eget tincidunt lacus 
lectus id eros.

TAHOMA

Regular

Bold
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TYPE LOGO

ACRONYM LOGO

BADGE LOGO

LOGO TREATMENT / CLEAR SPACE

The MCAKC’s logo should always be clear and recognizable every time it is used. Clearspace is the “breathing room” 
maintained around the logo. The recommended minimum clearspace for the MCAKC logo is the height of the M.

Height of M
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LOGO COLOR VARIATIONS 

ONE-COLOR POSITIVE

In some situations a one color logo may be needed. 
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LOGO COLOR VARIATIONS (continued)

ONE-COLOR REVERSE

In some situations a one color reversed out logo may be needed. 
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MCA
K A S A S  C I T Y

Resizing
If the logotype is scaled to X% horizontally, constrain the scale X% vertically.

Size & Position
The size relationships and positions in the logotype have all been carefully set and should not be changed. To avoid 
problems, always use the mark as it was designed.

Color
The MCAKC’s logo should be always be in a color palette that is legible. Make sure there is enough contrast from 
the background and the logotype.

ALWAYS use the same 
balance of size
unless using a 

permissible alternate.

NEVER change the 
aspect ratio

between any of the 
individual elements.

ALWAYS use 
the logotype

proportionally as 
it was designed.

NEVER stretch 
the logo.

ALWAYS use the offcial 
logotype.

NEVER change font of 
the logotype.

ALWAYS use 
color combinations

provided in 
this document.

NEVER use 
different color
combinations.

ALWAYS use the 
correct positioning and 
placement provided in 

this document.

NEVER alter the
 size and position 

of separate elements of 
the mark.

INCORRECT LOGO VARIATIONS


